Following the release of Lamb consumption trends from Kantar, data shows that
consumers stuck to tradition and treated themselves to roasting joints this Easter.
This month’s market Bulletin will look at these Easter shopping trends in more detail.

Glesni Phillips - Intelligence, Analysis and Business Insight Executive

LAMB AT EASTER

Despite recent weeks seeing a decline in grocery price inflation
to a two-year low, a notable portion of shoppers still express
financial challenges, as revealed by the latest insights from
Kantar, experts in consumer panel data. This predicament
persists due to the ongoing escalation of consumer prices, even
amidst the easing rate of inflation. As a result, the average
household has spent £36.60 this Easter compared to £35.08 last
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year. However, shoppers still looked to indulge this Easter, with
the total red meat category seeing volumes increased by almost
1% on the year for the 2 weeks ending 31 March 2024 - despite
the average prices being 3.6% higher than last Easter. Red meat
does over index at Easter, but lamb in particular is a popular
protein during the occasion - with lamb leading the way in Wales
during this Easter.

LAMB ROASTING JOINTS

Data from Kantar for the Easter period in
2024 reveals a consumer trend favouring
indulgence in Easter traditions over long-
term financial concerns, evidenced by an
increased number of purchases within
the Lamb category across Great Britain.
Among all protein options, lamb stands
out with the most robust year-on-year
growth compared to the previous Easter,
particularly in Wales where volumes
surged by almost 9%. Notably, lamb
roasting joints spearheaded this growth,
experiencing a remarkable 24% volume

in roasting joint purchases attracted
an additional 296,000 shoppers,
indicating a significant boost in
category spending. Figures from
Kantar suggest that Lamb won this
Easter as many shoppers switched
away from other proteins (such as
Chicken) into the Lamb category,
instead of the cheaper proteins as
they have been doing previously. This
does suggest that consumers stuck
to tradition and treated themselves
to roasting joints this Easter, despite

increase year-on-year and constituting
73% of total lamb volume sold. The rise

many continuing
financial pressures.
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Lamb roasting joints have shown remarkable volume growth,
despite their comparatively higher cost among other red meat
cuts. While one potential avenue for value-seeking shoppers this
Easter could have been purchasing frozen red meat products,
the volume of such items sold decreased by 4% compared to
the previous year, whereas sales of fresh red meat increased by
almost 2%. Shoppers, instead, found value through promotional
offers. During Easter, the majority of retailers typically ramp up
promotions across all product categories. Notably, all red meat
proteins experienced growth in promotions compared to last
Easter; however, Lamb stood out as the only protein to achieve
volume growth both on and off promotion. Butchers witnessed
a nearly 20% decline in volume compared to the previous year,
possibly due to their typically higher price point on average,
coupled with a reduced ability to leverage promotions compared
to other retailers during the Easter season.

What does this mean for industry?
Shopper decisions during Easter persistently lean towards tradition, despite Lamb

having a higher average price as it is highly regarded for its superior quality and
taste, making it a premium protein option. Promotions, however, do play a role.
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Monthly Market Round-Up

CATTLE England and Wales deadweight steer overall price
Prices - week ending 18" May
The average deadweight prices in England and Wales for steers 550

stood at 484.6p/kg. This was:

¢ - 0.6p on the previous week,

¢ 5.3p below year-earlier levels.

The deadweight prices for other cattle categories were as
follows -

e Heifers: 481.8p/kg (+0.7p on the week),

* Young bulls: 470.9p/kg (-3.2p on the week), and

e Cull cows: 359.0p/kg (+0.3p on the week).
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Throughput - April 2024 350 _;g;;
¢ Total cattle throughput at UK abattoirs = 234,600 head - up —2024
10% on the year. 200
« Total prime cattle throughput = 178,300 head - up 10% on ;] FMAMJ J A S O ND
the year. Source: AHDB
> steers +13%, heifers +14%, and young bulls -20%.
e Average prime cattle carcase weights = 340.6kg (-3.7kg on the UK Beef & Veal
year). Production
e Adult cattle throughput = 46,600 head - up 6% on the year. April 24
950, GB average deadweight SQQ lamb price
SHEEP 900
Prices - week ending 18 May 850
The deadweight lamb price in GB averaged 827.5p/kg. This was: | g ggg e
« +4.6p on the previous week = 750 —2023
Numbers coming forward reached 23,850 head. This was: 2 700 —2024
e +10% on the previous week, and s 650
e +127% compared with year-earlier levels. % 600
Note: Due to change in methodology of GB deadweight survey (from 'En 550
25/11/2023) we recommend caution when making historical comparisons. % 500
Throughput - April 2024 3 450
 Total sheep throughput at UK abattoirs = 918,700 head - 400
down 14% on the year. 350 — — — - — —
e Lamb throughput = 822,100 head - down 13% on the year. I FM A M J J A SO ';‘ou,EEBHDB
e Average lamb carcase weights = 20.9kg (+1.4kg on the year).
tCI:Jellye;v;/re. and ram throughput = 96,600 head - down 23% on UK Shee.p Meat 20000 nnes
Production -8% y-0-y
April 24
2% GB Average pig price (EU-Spec)
225
The EU-spec AllL Pig Price (APP) in GB stood at 211.6p/kg. 2 W\\—\
This was: 210
« +0.5p on the previous week, 209
e - 8.7p compared with year-earlier levels, 195
e 38.3p higher than the 5-year average (2018-22 average: 2 1‘3‘5’
173.3p/kg). g gg
2170
165
« Total pig throughput at UK abattoirs = 836,700 head - up 7% 160 —2022
on the year. 150 2023
« Clean pig throughput = 819,300 head - up 7% on the year. s 02
» Average clean pig carcase weights = 90.2kg (+0.9kg on the gg _
year) J FM A M J J A S O N D
» Sow and boar throughput = 17,400 head - up 8% on the year. podicesAD5
UK Pork
Production
April "24
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